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The Bremerton Foodline Annual Report

Placing nutritious food on the table, one family at a time.



Our Mission.  The mission of the Bremerton Foodline is to provide
emergency food and referral services, in a caring and respectful manner, to
individuals in need in our community. We strive to eliminate hunger and
improve the quality of life for our clients.

Table of Contents

Letter from the Executive Director and Presidentéééé. 3
How we Serve the Communityééééééééééééééé. 4

InN-Ki nd Donationséééééééééééééééééeééééé. 5

Key Projects and Initiatives ééééééééééééééeéé. . 6
Board of Directors and Staff Profile ééééééééééé. . 7

2007 Audit Report éééecéééécéééeééécéééece. . Attachment



2007

Letter from the Executive Director and President of the Board

At the Bremerton Foodline, we remain committed to our 27 -year vision of
ending hunger by ensuring that each and every household in our area has

access to the nutritional food resources they need. Unfortunately, due to

the current economic downturn, the demand for our service in 2007 has
increased 15% over 2006, and 47% since 2003. This last year, we
provided 14,660 emergency food boxes to 3,371 local families free of
charge. The majority of our clients continue to be working families and

seniors who find themselves facing the difficult choice between rent and
medical care, electricity and school supplies, clothing and food. Low -wage
jobs and fixed incomes simply do not go far enough to cover the rising cost

of living in Bremerton. As a result, many households rely on food banks

such as ours to help them through a difficult financial period in their lives.

Despite the record levels of families served, we continue to efficiently
manage our operations with the same experienced and committed team of
four staff members. Yet, our staff cannot do this alone and we are com-
pletely dependant upon the generous support of many local individuals,
churches, businesses, grocery partners, and government agencies. It is
their donations of time, talent, products, and financial resources that make

our work possible.

On behalf of the Board of Directors, Staff, volunteers and clients, we thank
you for your continued commitment to our agency. Working together, we
can bring an end to hunger in our community.

Monica Bernhard Patricia Peterson Stan Williams
Executive Director President - 2007 President - 2008



How We Serve the Community
Emergency Food Boxes

The downturn in the economy coupled with the rising cost of basic necessities such as housing,
healthcare, transportation, utilities and childcare, is hitting those at the bottom of the economic
ladder disproportionately hard. When families find themselves unable to stretch their limited
financial resources far enough, many of them turn to their local food banks for much needed
assistance.

Since 1981, the Bremerton Foodline has provided emergency food boxes to individuals in need

in our community, and this remains the
heart of what we do every day. In 2007,
our agency served 3,371 individual
families a total of 14,660 food boxes 14,660

throughout the year. This represents an 15,000 | 11415 11,918 12,762

Annual Number of Household Visits

increase of 15% over 2006, and a 47%

increase since 2003. Contrary to what 10,000
many might think, most families

requested assistance only 3 -4 times 5,000

during the year, and 24% utilized our
services only once. We truly serve as an
emergency safety net.

2003 2004 2005 2006 2007

In total, we distributed more than

992,191 pounds of food last year. This
food is received from a variety of sources including community food drives, grocery store
surplus, and federal commodities. We supplement these products with food purchases to
ensure we can offer our clients a well -balanced food box including the major food groups.

During the holidays we provided 1,450 Christmas and Thanksgiving food boxes to local families.
Thanks to generous holiday donations, we were able to offer a holiday turkey in each box.

As we look forward, we continually look for opportunities to cost effectively offer our clients a
sufficient level of nutritionally balanced
food choices. In 2007, we took steps to

Age Of CI ients improve this situation by raising the
Be nefitting from Food Service necessary grant funds to purchase a
refrigerated truck. The truck will make
m 0-2years M 3-18years it possiblg to refzeive g wider_ variety of
products including dairy, deli, and meat
19-54 years m 55+ years from local grocers.
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In -Kind Donations

Contributions of Time, Talent, and Food

Local Business Partnerships Help Stock Our Shelves
In addition to the tremendous support we receive from churches, organizations, schools, and local
citizens, our agency is able to serve the large number of families we owe thanks to the incredible
support we receive from our local business partners. Hill Moving and Storage donates their
delivery services twice a month to pick up our donations from NW Harvest. In addition we receive

regular donations from Central Market in Poulsbo, QFC

East Bremerton Safeway, Dairy Queen, and Starbucks.

Volunteers Are The
Heart of our Agency

We are able to keep our staffing
costs low thanks to our more than
600 volunteers, community
service and community jobs team
members. Together, they
contributed 22,483 hours of
service in 2007.

The Bremerton Foodline is also a
work site for various job training
programs through DSHS .
Participants in this program learn
valuable skills in customer service,
warehousing as well as developing
a strong work ethic. Several
graduates from these programs
have move on to unsubsidized
employment in the community.

o Kitsap Way, East Bremerton Albertsons,

We receive an abundance
of produce daily from our
local grocery partner,
Central Market.

We receive daily donations
of bread and pastries from
Albertsons, Safeway, and
Oroweat in East Bremerton
as well as pastry products
from Starbucks.

We receive grocery rescue
dairy donations from QFC in
West Bremerton and Dairy
Fresh Farms.




